
OOH potential audience recovering after lockdown drop

Source: Google Community Mobility Reports   15/06/2020 Data ≤ 12/06/2020.  Baseline = median value of a 5-week period
expiring 06/02/2020 same weekday. Values = % change from baseline on weekly basis
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restaurants, cafes, shopping centers, theme parks, 
museums, libraries, and movie theaters.

grocery markets, food warehouses, 
farmers markets, specialty food shops, 
drug stores, and pharmacies

national parks, public beaches, marinas, 
dog parks, plazas, and public gardens.

public transport hubs such as subway, bus, and train stations.


